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Write good PR texts
Public relations are often equated with press work. However, public relations cover all areas of an organization’s external communication, ranging from communicating with politicians and the public to the exchange with various target groups. The following tips especially concern written press work on online media, such as press releases. 

 Clarify the ‘four whats’
Which information is meant to address which target group? Which types of media are suitable for this?

Answer the W questions:
Who? What? When? Where? How? Why? From where? These questions also play a role in press work. It is not a question of strictly answering these questions point by point. Instead, by addressing these issues, one summarises important matters straightaway and can promptly detect if important information is missing. 

Sticking to the truth
Press releases are not pure advertising texts. A press release also follows the journalistic rule of objectivity and does not contain purely advertising copy, advertising language or exaggerations. 

Pay attention to clear language
As is the case with other online texts, it is important to use concise and clear language. Short, active sentences as well as direct quotes loosen up the text and make it easier to read. Readers must immediately recognise what the text is about.

Start with what is important
The usual essay structure introduction-body-conclusion does not apply here. In order to win the readers over and keep their attention, it is better to begin with what is important. This kind of writing is called ‘inverted pyramid’ and is a common journalistic method. 
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Image 1: Inverted Pyramid (Dugger , n.d., n.p.)


More information in English
Jana Brech (2013): Inverted Pyramid Style. Online at https://webwisewording.com/inverted-pyramid/
Dugger, Ashley (n.d.): The Inverted Pyramid in Journalistic Writing. Online at http://study.com/academy/lesson/the-inverted-pyramid-in-journalistic-writing.html 
Leven, Debbie (n.d.): A complete guide to writing an effective press release. Online at http://www.marketingdonut.co.uk/pr/writing-a-press-release/a-complete-guide-to-writing-an-effective-press-release 
Cutler, Zach (2012): 8 Tips for Writing a Great Press Release. Online at http://www.huffingtonpost.com/zach-cutler/press-release-tips_b_2120630.html 
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